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Thailand Silver economy integration & upgrading after Covid-19 crisis
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Thailand Silver economy integration & upgrading after Covid-19 crisis
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TOP 10 GLOBAL MEDICAL TOURISM DESTINATIONS BY VALUE (2017)
(USD millions)
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Lﬁ'm%u 10.7% World Tourism Organization reports 2019

International International
tourism tourism Change
Rank ¢ Region s receipts , receipts , (2017to
. . 2018)
(US$ billion) (USS$ billion) (%)
(2018)" (2017)3! °
1 B= United States 214.5 210.7 A 1.8%
2 o Spain 73.8 68.1 A 8.4%
3 Il § France 67.3 60.7 A 10.9%
|\ sncmnedisrsnononnnennnoonbonnsnnnnsnonondnennenonnnonondbamnananono) B
E 4 m== Thailand 63.0 56.9 A107%
5 = United Kingdom 51.9 49.0 A 5.9%
6 B} ltaly 49.3 44 2 A 11.5%
7 i3 Australia 45.0 M7 A 7.9%
8 E Germany 43.0 398 A 8.0%
9 @ Japan 411 341 A 20.5%
10 Bl China 40.4 38.6 A4.7%
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L William P. Barrett,The Best Places To Retire Abroad In 2020,
https://www.forbes.com/sites/williampbarrett/2019/11/27/the-best-places-to-retire-abroad-in-
2020/#21299ef2516¢
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The World’s Best Places to Retire in 2019

Visa & . Cost of FINAL
Country R Healthcare Climate . .
Residence Living SCORES
Panama 100 B1 85 73 88.9
Costa Rica 88 87 91 Tl 87.8
Mexico 88 a7 88 Tl 87.4
Ecuador 93 29 95 72 B7.0
Malaysia 04 05 78 82 B6.0
Colombia 81 85 90 88 85.4
Portugal B4 76 28 77 852
Peru 85 B1 88 02 84.0
..................................................................... '
1 1
| Thailand 7 02 83 9 835 |
N N N i
Spain 74 85 87 75 82.2

https://internationalliving.com/the-best-places-to-retire/
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6.1 143 gsnanan Hanansaduriassnsiuadou Supply chain duqfiigidosunning wu
Medical tourism : Private Hospital_,Clinic (Dental,Ortho.) ,Lab ,Pharmaceutical ,Alternative
Medicine Spa amﬂmmﬁ]ﬁ@umqmwmiuﬁLﬁ'mi’famiu o1 \nTedilounnd Iaduy
Tourism for All : Hotel &resort ,Tourist attraction, Restaurant ,Souvenir ,Guild
Retirement destination : Real estate business, Contractor ,Construction Material industrial
Household product etc.
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