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Re-start
after Covid-19

Universal Design & Silver Aged Economy
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1 Med ical Tourism
2. Tourism for All

3. Retirement pestination
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2017 Older people
increased > kids
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Ref:Paradorn Thanyapan



Usemafifingeaaunn>fanuduidioauiiu)> fn Covid 11N (wazauwdniguin)

Ageing society > Urbanization > COVID-19

o s Geographic distribution of COVID-19 cases
Populations are getting older worldwide, as of 18 May 2020
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Medical Tourism

vioaigdluTuda wenanildesaudan13auagunIN daenssuAd1U9 (Wellness )
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l Global medical tourism market size, by country, 2016 - 2027 (USD Billion)
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1.Medical Tourism | AGEAN’S GROWING MEDICAL
AND HEALTHCARE INDUSTRY

s¥aU ASEAN

620

million people
in ASEAN
The world’s 3rd largest workforce

EEEEEN EEEEER = -~
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P <8< $2.4 &1 125
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EEEEEN | BN EEEEEN L . .

:::::: :: :::::: trillion USD in GDP million households
T T T AR T RE T T T T T Thg 7th largest Middle-income status
EEEEEE SN EEEEER in the world by 2025

* Public intervention
* Health Policies

TN CR EASI NG * Healthcare investment

C= :

THAILAND M= $4.3billion $3.5 billion $158 million

THE LEADER IN ASEAN MEDICAL TOURISM Thailand Estimated earnings  Singapore Estimated earnings Malaysia Estimated earning;s
Shuros: Wkilvits aithcere Travel Cour-tiard { 2.5 million 850,000 583,000
skl s tSi ;Zg% o:szeou r?;:% ozr:d E No. of foreign patients No. of foreign patients No. of foreign patient:s
‘...........................................................................:

Ipsos Business Consulting
Build -+ Compete - Grow

healthcare. bc@ipslgs.com
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http meesterest co/economy/medical-tourism/ | awumam Investerest.co
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TOP 10 GLOBAL MEDICAL TOURISM DESTINATIONS BY VALUE (2017)

(USD millions) 1 .Medical Tourism

Medical Tourism
Target group : Hospital ,Clinic

Client : All age Health concern
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MEDICAL TOURISM MARKET  Global Market Insights’ 1.Medical Tourism

APAC market revenue g
in 2018: $4.8 BN Application Landscape

Latin America market Cosmetic surgery sector

CAGR (2019-25):
7(.3% ) CAGR (2019-25): 6.4%

(B ) Cardiovascular surgery
segment CAGR (2019-25):

Thailand industry revenue
(2025). >$500 MN

2018 2019 2020 2021 2022 2023 2024
v

i
$19 BN ——— CAGR (2019-25): 6.8% >$30 BN
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Thailand medical tourism market share, by treatment type, 2019 (%)

Cosmetic

Banatric

Orthopedic

Dental

Alternative Medicine
Cardiovascular
Others

Infertility
Ophthalmology

Source. www.grandviewresearch com
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LMedical Tourism |+ o bal Medical Procedures Cost Comparison

il Sl U.S., Thailand, Singapore, and ,’t'lalaysia (USS)
Procedure | US. Thalland i Singapore | Malaysia
il Heart Bypass $130,000 } $11,000 +10mf,§ $18,000 $9,000
auvale Valve Replacement | $160,000 SIO.ONH&W i $12,500 $9,000
T [k : 1
ey A Angloplasty $57,000 : $13,000 +aiwin i $13,000 $11,000
NIRALEULADA - Prp—
rnFaszInn Hip Replacement | $43,000 £ 612000 T i $12,000 $10,000
aciony $20,000 : 54,500 45w §| $6/000 $3,000
N1SEIAANARN o : 4 +4 — = 4 !
pindiaLYn Knee Replacement | $40,000 i 10000 7 $13,000 $8,000
) _ | Spinal Fusion $62,000 P $7,000 g5 i $9,000 $6,000
B\i’]ﬂﬂﬂizﬂﬂﬁuwaﬁ LTesssnnnnnnnnnnnnnnnnna®
* Estimated costs of common medical procedures Source: Global Health and Travel, Jul-Aug 2013, Page 56
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nisSnuIKaoaid@oanlo Gu-du  $92,000  $40,900 $ 33,000 $9.800 $20000 $54500 $27.000 $20.800
msundadoazlwnifiau $31,000  $40,000 $ 16,500 59.4005 $21600 $21400 $14000 $12,500
nmsuindaaasudowniawy $28,000 $11,000 $13.200 $7.200 $16250 $19200 $13400  $7.800
ﬂmo“fw@“‘mm““h“ $65000 24,000 $ 16,000 $9,500 $24200 $27.800 $18000  $14.250
msrindnkaaaunid (IVF) $ 12,500 $ 8,000 $ 4,000 sa.aooé $ 7,500 $9,450 $ 4,600 $ 4,200
s o anisoiiceanuna $23000 16,000 $ 12,600 ,_e $14500 $14800 $12700  $9250
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I 4 , o o , g 1.Medical Tourism
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Naudndusrelauszunae 50 % vasnisigane Stakeholder
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Sudu 1 UAE 195 wido  Sudu 2 China 108 ura

Sudu 3 Saudi Arabia 107 uds  Sudu 4 Thailand 64 uro 3
https://www.marketincoops.com/reports/behaviors/medical-tourism-2018/
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1 .Medical Tourism
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PIAEN PIYAVATE HOSPITAL
KusSmsqoudidios

o ' We care for you, like family.

PRERR

Isangrunatesiam wiay aanduguniw TRIA T R I ef,

Lﬁaqnma’m Medical Tourism

MEDICAL WELLNESS CENTER
anuuguNIWUaA UYL asury

®
Thailand

MEDICAL HUB
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* AESTHETIC SKIN CENTER
F’lUEJNDWSSfUlla F’D"IU\)"IUL

TRIA

MEDICAL WELLNESS CENTER
anUuguNIwIazAIUYIL asuty

Iu\um\nmn!e
B -
s
BPK HDSPITAL GR P

(suwenunatu:tn

PIYAVATE HOSPITAL gnns:3uU USusuHun

Ulthera s1MIBUdUR 19,900 N

s1MIBUdURA 14,000 N

BOTOX aaidpusisas USusUHUN

350 uIn/unit

(Good N
Health

starts with us
C-!Uﬂ‘lWC_i ISUGUACOLST

Filler 1@ULAURD

Restylane s1ABUdUR 17,000 vin

Juvederm s 1mMSudui 17,000 un

LASER

Helios HUNta aa32s989000d s1MBUAURA 1,500 un

Ematrix ns:dusyuyuaasasuwaliu s1MIEUdui 8,000 uIn
Dual yellow HihAs:910a aaspeavssadid  s1AMIBUAUR 3,000 un

Elos Sublime Laser

gNNS:BURDHUNAQADIUHEDUAADEY sI1MI3UdURA 8,000 U

Treatment

Infusion wa‘nimﬁutﬁunmuq’uﬁulﬁﬁa asva: 1,500 uan

H,O Bright 6ﬁ'anﬁ3639wa‘oﬁ'\u§a‘n§ asva: 1,500 un

Mask LGUAUEUSUIRHINIGENAS:BUGDY 3 JasWLAY  ASva: 1,000 UIn

Aagnssuaseoy
TR'A’ astic Surgery

Catch Your Own Beauty "AUNIUAANISUNATG"

tHuSMsdudagnssuanudonndadsu syn a1 TAsorth uadlad Bua
uaAagnssuWIdasSnu IWiEIANMSAasNsSsSUADILUDIL ASDUAGUNAMSAAUNSSY

drenisidonfavridana:aunsainiomsuwngirKIuLIasgIuBUIIES:AU
analan JCI Alsowenulale:on

SoufivMsAagNSSULaSUaSWLaUATUAIUWMS LhAUIoeAasiwnganucoaw=m
Usraumsainotuus:=inATNg uazcnous:inda uinnda 15 U Acnudasonss:augoan

HAPPY LONG LIFE 4
85aK0uld Tasisthana Y 0

Happy long life " @3aH>uld Tasléthaa ”

IUsunsuInmu‘nHJm Lwauauouaua UsuanuuwnGnssmsaugnsms
n:unummaMaeﬂus nunuaaona qQualasuwngua: wmmaﬁws:mty
aaoa 24 yu. wsaucmcmlnsao Continuous glucose monitoring (CGM )
1AZov3auudIius: numcnaua sngvunacoliovaana 24 suU.
symuwALNRIBUAUA 5,900 UIN

Pharmacy A

V’ g‘ 7~ inasnssuua:z

& WAONTUNDIHIS

1
y
’ 3

riﬁsm; ), hwu...i

TRIA Skincare and Supplement
' Sustainable boost your health for the better life
dolasuAnUNWESaTRGTULUUEVEUGIONEAAUNGUNIW DINASURIRD
AruMwua:ANUUasangs:auaina metdmsidsua:waunlagivuwng
La:LNJFBASHLBYOBIEY

TRIA BISTRO
HovoHisasuaun 1 0

* ‘/

J TRIA Bistro

A2USSENMANG:0dNAUIY MEIAUSNISS:AU First Class La:HaINHae
WYDIHIS 1A3DVAD La:ULNDS LWDFUNITWAAQASSALIAWIZULUUAUUUDY
TRIA Bistro Nu@IHISTNg WAz HISUILNBIA wiauddsyuusthAduds
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TRIA Dental Clinic

‘, : W’ asvrun AUANSSU 1 0

TRIA Dental Clinic

wanawu s 1MISudui 12,000 N
Sawu s1AI3UdUR 50,000 UIN
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1.Medical Tourism

How to restart ?

Medical Tourism Re-start

Target group +Health care Specialist
.y duinden Ndedlni+ 9593319018 U+ Ng RTIAIUSTTY

. ‘ l Accommodation + Service
Marketing research

l59usy ,service apt. agluliiad+nagunw iy

] ]

- - Nnlauuly 5 uan

Universal Design (UD) Partnership

Ui Taamenuna Hospital + Hotel U%an W%'

WIIWN+IBIUN+1 I8N

+UIMs(Eunan1wIYUY)

Chula.uDC
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.Medical Tourism
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2.Tourism for All
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Colliers
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2 .Tourism for All

3.62 million foreign senior tourists came to Thailand

O 20% representing 12.1% of total international arrivals, with a

N OF THEWORLD's  relatively high growth rate of +17.2%

> POPULATION local senior tourists to increase to 6.2 million
@ WILL BE OVER 60

e/ ONE THIRD OF THE WORLD POPULATION

DEVELOPS DISABILITY ' days tonser

. MOST OF WHOM AT AN ADVANCED AGE

AUNNIS

The average length of stay for the elderly is 10.7 days,

Market size

5/22/2020 31
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Geographic distribution of COVID-19 cases
worldwide, as of 18 May 2020
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2. Thailand Tourism for All

. L 2
3hutah . ““‘
. I +» China PR
The Department of Tourism has . : Se®
revealed that senior tourists Lo > L o** Tawan
S i 9
generated 196 billion baht L pponmar A deam e®”
worth of income in 2016, accounting Bnaypiidan ™ ,vﬁ.?i; ' ““'
for 8.66% of total tourism NN\
revenue. Last year, 3.62 million QE@@“ e,
foreign senior tourists came to \ [l cambodid e
Thailand, representing 12.1% . Phnorienh b
The top three markets for 5
ageing tourism in 2016 were - sarcar e e
. Kuala Lumpur - BFUHI_E'T“
China (823,296), L Malysa f g
Malaysia (682,367) and 3
Japan (239,378).
Indonesia

The department expects that the
average length of stay for the elderly

3 . 62 million foreign senior tourists

is 10.7 days, 1.25 days longer than
196 billion baht

the general length of stay.

5/22/2020

8.66% of total tourism revenue
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The pilot routes in 9 provinces 2.Tourism
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Symbolic 2.Tourism for All
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Wheelchair
- 2o Ramp
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‘& Lift

Toilet

“ braille book
assistive deviceslind people)
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SN assistive devices(deaf people)
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Precious Treasure: Ayuithaya
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Stylish Capital: Bangkok

Remaining Memories: Kanchanaburi

|

Kanchanaburi

Wanniu Guiudeens
17.30 - 22.00 u.

At

1,500 / 1,700 / 1,900 ym
ns. 0 7633 5000
www.siamniramit.com

#a - w1y Jaedn
Tws. 08 1841 3504

www.pungwaanriverkwai.com

e fe-fe

38



U o

§
>

[, { Wonderful Town: Pattaya
?,,\_.‘-“3&\ Punt ()" 5 ampae S dREE g
% .,'%;‘.; By b 5 7 A o !, o
©
o.

I P AN e 7 3
& v Ty
PR 2l

Py

R

- iy
e N
> ; ‘ .
§ P gy
N . : &
Ao SR ek
5 ‘vl /:‘ 4."
P WA
i £ 7
\ - /. *;‘
\ y | 'éfr(';'
. (B X 3 , -
o \ \\'
: | A
< —
w > a
i 2
e
> B ! =
AL |
p
N ﬁﬁ ’ £ }} N
. ), ll
( > &y al
£ 2 b e ;
K ,
y 2 ‘
- ( 7 $ 12
o Lt i 1S L
; L 4 i
. £ 3 H o s G
e B y
. & WUBIMA NMATURANITERU
: pe . | ‘
(s (" Tuvanunilssavanutu
. ’ Lildumsgiu Sududesdl

HhewmdaeruUaaniy

£ u(unilmt
g , OnLY
474 . UNEMANETY

(./R Wanniu 08.00 - 18.00 u.

e & flve) 500 UM
v AANGILIIY 140 By wasdinTs 250 UTIES

8 i Tn3. 0 3836 7815
=
wee  www.sanctuaryoftruth.com

——

LQW’]%ﬁ’luﬂ'ﬁaaﬂLLUULﬁawﬂﬂ‘u /@Juﬁjﬂ’ﬁa@ﬂLLngﬂ?W 15019!

AL 3
A‘iy’ 19005 - /

Ay




i
h

| O,

i)

™

b

Y

o
E
v
=)
N ot
(S
-
(=)
o
=
o
¥ =
=L
(=]
<

Akat ol T

e ——— |

&
.. 3
7 " Tondo \

s/ P Y,
B/ /ﬁlmmu nYIuSun
iy 2 |
/ / souusn 1000 u.
W /5 ging) 14,40 1. (s /o
: 14.0Q.1. (w3 - 03

v kAn 150 um N N
2 2846 sio 11, 1412 L4 ,

‘ cnokf#‘éi.cof 2 ‘\‘l‘A‘\ Ut

5/22/ 340 : %
'J o 4 v dal 4‘9‘ /@u%]ﬂ'ﬁaaﬂLLU‘Uaﬂ']WLL ) ‘A;h.:\



A18E19 o _ _ 2 ]
y Y 10 Teauanfiangalu wiman tlszand 2020 - Tripadvisor «Tourism for All
UIULVINEAN UY 36899 (Baan Khaolak Beach Resort) ) i

(Y4 YV v} Iy} a A ° 2 A =
IWIANNT 5199852AUUD “Adies” Usean w.A. 2558 ? vpangd UD



https://th.tripadvisor.com/Hotels-g297914-Khao_Lak_Phang_Nga_Province-Hotels.html
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Tourism for All Re-start Zaveut for Al

How to restart ?

Target group +Behaviors
.yl Uuindens Ngeslul/A3snen. i aneRaInusIsu/Anaan

Accommodation + Service
1595y d@a1UNDNg S7U48IMNS SAUVYVRINSEAN

t t 213l Tsausu Mg aennldsneda

- Nnlauuly 5 uan

Marketing research

Universal Design (UD) Partnership

USU Frasnn+i ¥y 1 = = =
AU KNNN+1BIUT+HKDIDTINTT Hotel+|’uﬂaﬂ‘ﬂaﬂmﬂﬂq Usﬂw’] A .ws

vialng Supermarket ,57401%13,yuvU

+UEMIEIAn T diY) +Tourist supply chain

Chula.uDC
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* Retirament Destination ubD

Thailand has been luring expats with their good food, great weather, rich culture, and b Ta rget group : Real estate ,Hotel &resort ’ Re Sta n

pristine beaches for decades. Now it's also a popular destination for digital nomads
in search for an affordable place to live while setting up their online business.

The country's old city walls and Buddhist temples are seamlessly mixed with b Client : Elderly

modern amenities like international schools, malls, and high-end residential strips.

* Cost of living for an expat in

1) (1) bR ] () Erotc Counvies Where 3 .Retirement Destination

You Can Live Rich With
$393,600 In Retirement Savings

or $177,000

for a 25-year retirement.

Uszindlng fasufuussmanuInINNiadtn=e

H» 100 m.2 4,0008/m

NI

900 sq/ft DU SU
in expensive part outside the
of town (city center) Furnished city center

Monthly rental $1117 accommodation Monthly rental $633

1.c°1"1ﬂsa\1°?fwgﬂ NATINA 81915 ATLAUNIY
-\ o o
inlgggnz%fpzrt @"EE I:Etgi:eqt{it The rich keep getting richer, while the poor zousgu(Uﬂ’]sﬂLLaquﬂqWﬂuqﬂ

an »savers barely scraped
of town (city center) Furnished city center nd non-savers bar  floante 1oc by

Monthly rental $703 studio Monthly rental $338 S.ﬁaﬂquﬁﬁﬂﬁjauwdauiﬂ ﬁlu')ﬁq ‘Viaqﬂwa’]ﬂ

— — VL L LI L

i ici % 0 10 frdirs 1 e g M0 Wide less than | 0 30 o . . . .
e iecme aurtdes 8as » W Bcttorm iccring ngn A https://graphicspedia.net/10-fascinating-
900 sq/ft 480 sq/ft $18 rotrwrent accinet W IOE | NO vErmrt Svings whitiORaY

$100 $50 a month countries-where-you-can-live-the-good-life-

for 2 people for 1 person

with-retirement-savings-infographic/
~ $5.08 - $5.36  $1.73  $215 $1.66 = $23

Basic lunch with Fast food 500 grams. 1dozen Supermarket Good bottle
adrinkin the i combomeal ! boneless | eggs i beer i ofredwine
business district chicken breast

t

[_50) Entextainmon But with a little creativity,

819 . ST $7 | $2.98  $2.90 -~ you can retire abroad Like

ortwo peaple : for two tickets for 1 drink fora pint ” .

I & g =) the 400,000 American
asic dinner ovie 'm.‘r(r‘m Joffee in the eer in the $22 ’ !
xllil‘ ;‘1 ||’||:1.‘|l bar I(::klll\ l’l|l|‘:1‘kJ Ll'\:‘l‘;i,ll i\ll:‘!l Illl"luhlhlnIlllnn(l V;III a :mlmnl.:lm:l Sews a‘rew' “Vm wow
of the city ar with a private doctor
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Geographic distribution of COVID-19 cases
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3. Retirement Destination
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O BungY-Tho Daycare & scandinavian Village, Chonburi
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Continuing Care Retirement Communities (CCRC) in Th

Independent Assisted N

In Home . Alzheimer's care Nursing Home S
Living Living /-

/

More Independent

. i R ce B The Seani ) T
0 Sawanekanives Samutprakam (O Siri Arun Intermediate @ 1De J€NIoON @ Faiyika, Pathumthani
HOME BEMODELIMNG .
1 " & L Rt =y @ Vivo Bene,Chiang Mai @ Golden years nurs ng home
0y Daycare center @ Busayanivej, Ayutthaya 0) Senizen - : )

@ Chersery Home

D Jirung health village, Chiang Mai
2 Jinn wellbeing county

P

W Eamala senior 1*,-||'|E

2 Royal Mavy senior club Ban bang khae, BKK
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2 SWan |k

Wellness city, Ayutthaya
Villa Meesuk, Chiang Mai

Senior Complex Ramathibodi Hospital, Samutprakarn
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Hospice Care
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3.Retirement Destination

Retirement Destination Re-start How to restart ?

Target group +Behaviors
ne. g1y Neelng..4,000 Ay

Accommodation + Service
1sausy  Condo UNUANESS

1 LJ

Universal Design (UD) Partnership

Marketing research
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NHK , Japan Bathtub,Food
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Silver economy Supply chain

3. Retirement Destination

-

I

RE Developer |

Conclusion & Suggestion

1 .Medical Tourism

Hospital
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Solutions

5/22/2020

doeny
-
. -
dealun nzEn
.
wigsaneu ~ .
. .. e L)
amu ) . wussnL
uny
L
amsnd . annunAT =
o n S uATILN
qh:\’u = uuo:ﬂ"m"rq
® min - % 2
fwoilan “u.uma n‘\!l\q Hnamne
- -
ey e oyl N
‘ Funi S e e dunaiy
. : reudn U .
uaTAITIA
ﬁ'n.nﬂ any? - quansil
SN Fuum . ~ 13:"' j .
' wrlln
ngyeauy? - y o
e e g SWAN LAKE
unniga, runslogaen RESIDENCE KHAOYAI
.
nthm.o “\;If u:pmﬂ W‘ .
MUNTEIATIN & NIIMNNRTUAT > arzung
. . sndann .
ngd aymalannT o2
-
many? Funy? TR
- = <
- nn :
UszqauATius {
L -
@A wytun
v
. o
= avindra
beach resort & spa
EEVCS]
e
grugrendl
L3
W
-
LErERttat
M Y
q -
nfn ,r:‘,
e NI
angn » Tnmnil
-

U ygaEona
- .

55



' :
Silver economy Supply Chaln Conclusion & Suggestio

1.Medical Tourism 2. Tourism for au 3. Retirement pestination

Medical service B Health promotion G Herbal products

Medical Dental Health Long-stay Food Drugs
care care Spa Health care
Physical Traditional
: Cosmetics
Check-up Thai Massage
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Healthy & Happy

Eco-system Transport

Living service

Hotel &resort . . .
(food, laundry, security) Private Hospital

Tourist attraction
Clinic (Dental,Ortho.)

Restaurant 2. Tourism
Lab
Spa for All 1.Medical
E B EEEER E B EEEEER Phama'
Souvenir J‘ . Tourism

Alternative Med

Condo. Housing

3. Retirement

Service apartment

Activity

Destination
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Conclusion & Suggestion
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UD doc.2017/3.environment of Dementia.pdf
UD doc.2017/3.environment of Dementia.pdf
UD doc.2017/2. คู่มือนวัตกรรม.pdf
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For more information

CU Universal Design center
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Center of Excellence in Universal Design
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E-mail : udchula@gmail.com Website : http://universaldesign-curu
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Center of Excellent in Universal Design

Faculty of Architecture, Chulalongkorn University
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When?

Recovery period
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2.Tourism for All
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Who?

Target group
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3. Retirement Destination
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