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GENERATION INSIGHTS:
Evolving Priorities and Space Utlilization Across Generations

Gen Z
College

GenZ
First Jobber

GenyY

Gen X

Baby Boomer

-

E Bl

g-

i

WORKING ROOM

Functional space with
a nature view far
work and relaxation.

Workspace with large
windows, book
storage, and kitchen
connection.

Private room with a
large window, book
storage, and efficient
design.

Luxurious, minimal
space with separate
work and relaxation

dreas.

Private space with a
nature view facing a
window.

FAMILY ROOM

Spacious, airy room
for all-age activities in
earth tones.

Double-volume
modern space
connected to the
kitchen.

Comfortable, minimal
room with balconu
access.

Space for family
gatherings, with pool
views and areas for
pets

High-ceilinged, airy,
private space for
activities and
relaxation.

Copyright© 2025 Terra Media and Consulting Co., Ltd. All rights reserved.

BEDROOM

Walk-in closet,
king-sized bed, and
ensuite bathroom.

Luxurious materials,
walk-in closet, and
integrated living area.

Quiet luxury style

with separate bed
and closet areas,
minimal design.

Multifunctional space
with luxurious
lighting, private areas,
and sliding doors.

Elegant,
distraction-free space
with balcony access.

[——
o

BALCONY

Sunset views, rain
protection, and small
green spaces for
relaxation.

Green space with
trees and a serene
View.

Wide space for
outdoor activities,
protected from
animals and insects.

Spacious for family
and friend activities,
resembling a garden.

Nature-focused,
rain-protected space
for relaxation and
activities.

SANCTUM

Minimal and
functional, suitable
for small spaces.

Dedicated room for
prauer, meditation,
and displaying a
Buddha statue.

Entire room for
meditation and
privacy with a
minimal style.

Private, calming
space with suitable
lighting for
meditation.

Peaceful,
distraction-free room
for concentration
during meditation.

GARDEN/PARK

Surrounded bu nature
for relaxation and
activities with family.

Green space for
socializing, walking
pets, and relaxing by
a pool.

Spaces for workouts
and ocutdoor
activities, surrounded
by nature.

Separate areas for
activities with
360-degree views
and kids' play areas.

Mature-focused areas
for relaxation, family,
and workouts.

Voyaonnisauniuningu (Focus Group) NDKUQ 5 NGU $1UOU 45 AU : FbKNAU 2567 TE RRAEOHSUHI"Q.
R
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RESEARCH APPLICATION

LOWWALABUS D8 EIKSUNUSENOUNISOFOKISUNSWE
Ustnauldaoggiauveyaluaau Supply & Demand
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Ldaowavaauuu Interactive chart W1ov18 dauasndvldigoaulan

TERRABYTE.APP
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TE NG

Condo Market Overview
l.lll-.-' 20Nes,

Key Highlight

Tota nately
25

Auer @ in location was

app nth

The av 26 5 I p was approximately
92,000 THB/sqg.m.

Change ‘13.8%3 Y-o-Y

For more information

ERR .-'\EYTE

LOCATION REPORT

report that provides in-depth analysis of each location,
offering valuable insights for developing projects.

MARKET OUTLOOK

overview of property market, including supply and demand in BMR,
providing insights to help you adjust and stay up-to-date with market trends.

starting price 5’000 / month

B adsterrabkk@gmail.com &, 099-254-6663




